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Studyportals at a Glance

Introduction

34+ million unique 

users annually

8 Portals 370,000 international

student enrolments

3,500+ 

participating 

institutions

230+ employees / 

35 nationalities

Universities

in 189 countries



Student journey

DISCOVER EXPLORE COMPARE

APPLY MATCHDECIDE

ENROL REFERPREPARE



What does online search behaviour have to do 
with actual enrolments?



What does online search data have to do with student enrolments?

Analysis of Studyportals and HESA data (2017)
https://www.studyportals.com/blog/online-study-search-behaviour-and-student-enrolments-how-strong-is-the-link/

https://www.studyportals.com/blog/online-study-search-behaviour-and-student-enrolments-how-strong-is-the-link/


There are more international students than ever before.





While this trend began with PG,
UG trends are following closely.





European countries are accelerating their student 
recruitment plans.



European growth ambitions

Germany

Reached current 
target of 350,000 
foreign students by 
2020 in 2017.

France

Sixth-ranked study 
destination, hosting 
309,000 foreign 
students in 2015/6.

A new private 
venture has target 
of 100,000 foreign 
students by 2020.

For the 1st time in five 
years, a substantial 
increase in non-EU 
students’ applications 
to undergraduate 
studies - 11% growth 
over 2017.

Finland

United Kingdom

Netherlands

Foreign enrolments 
doubled over the 
past decade, 
reaching a record 
112,000 students.

Sweden

Currently developing a 
new internationalisation 
strategy to become one 
of the most attractive, 
international knowledge 
nations



Ambitious targets

New countries in play

Many university seats to fill in



2017 some numbers

Netherlands

1,471 graduate degrees taught in English

405 undergraduate degrees taught in English 

122,000 international students

United Kingdom

15,570 graduate degrees taught in English

17,872 undergraduate degrees taught in English 

442,375 international students

- 9,5% -

- 2% -

- 27,5% -



Within Europe, English-
taught degrees are 

primarily focused on 
attracting international 

students.

Come 
here



Student Interest in UK and EEA



Student Interest for UK (compared to EEA)

Initial Brexit agreement offers 
greater certainty for movement 
between UK and EU (Dec 2017)

Universities UK renews call for 
clarity on Brexit terms (Apr 2018)



Student Interest for UK (compared to EEA)

undergraduate



Student Interest for UK (compared to EEA)

graduate



Is it just the Russel group?



Some good news

The demand for online British degrees is four times higher 
that of the existing supply:

6% of programmes generate 26% of the pageviews



Time to celebrate? 



Students who are considering the UK are also considering ...
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Time to 
celebrate? 

The UK is mostly competing for international students with 
the other top English-speaking destinations.



Country perception – prospective students
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The UK is seen as: 
- Less safe
- Less affordable
- Fewer employment opportunities



Student Interest for UK (compared to Canada)



Student Interest for UK (compared to Canada)



Student Interest for UK (compared to Australia)



Student Interest for UK (compared to Australia)



Takeaways

Some positive changes

More competition than ever for 

international students

Time for action



What can you do?

Perceptions can be influenced

Have a (data-driven) strategy

 Focus your efforts

Consider TNE 



Questions?
carmen@studyportals.com

rotem@studyportals.com


